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Present condition of the use of closed department stores and their determinants in 
the Kanto region 
 




Until now, there have been many studies on the location of commercial facilities and new 
store openings. It is related to the fact that there are two defining factors in the product 
strategy that companies consider. One is competition between accumulation, and the other 
is competition between business category or within business category within a commercial 
accumulation. However, companies are not free to decide their location. This is because 
the "town development three laws" that dispensed since 1998 have been trying to control 
the location of large stores. However, the use of the site is not regulated. In other words, it 
is currently undecided what kind of facility will be located on the site of the closed store. In 
this paper, I would like to study what kind of business is located on the site of a department 
store. The target area is the Kanto region. The target stores are, in principle, department 
stores that operate a retail business that handles various products related to clothing, food 
and shelter, and take the face-to-face sales method. Then, as a method of extracting 
department stores that were closed, from 147 stores in the Kanto region, which were listed 
as department stores in the large retail store overview in 2000, those that were no longer 
listed as department stores by 2017 were called closed stores. I considered it. As a result, 
75 stores were closed, and we researched how to use the former site and why such a site 
is used. 
The research method performs analysis to understand internal and external factors. Then, 
we consider which of the internal and external factors influences the use of the site by 
using multinomial logistic regression analysis. The data used for the analysis were the year 
of establishment, store area, and total floor area described in the large retail store directory. 
In addition, 1km mesh data of commercial statistics and 1km mesh data of census were 
used as data on the surrounding environment. 
Items to be considered for the internal factors are the size of the store, the location of the 
store, the management body of the store, the opening style of the management body, and 
the store closing age. As a result, in terms of store size, it was possible to determine 
whether to use commercial facilities or other sites based on the size of the store. From the 
distance from the city center, it was found that the characteristics of the store using the site 
differed depending on the distance zone. In addition, it was found that the type of store 
using the former site differs depending on the original department store company. It turned 
out that it depends on the company's strategy. Finally, in the age when the original 
department store closed, it was found that the regulation of the opening of large-scale 
commercial facilities due to the revision of the Three Laws on Town Planning was also 
appropriate for the use of the former site. External factors consider how the surrounding 
environment affects facilities using the site. When we consider, we consider separately the 
stores that used the site from 2000 to 2009 and those that used the site after 2010. As a 
result, after 2010, the ruins were often used near the city center. In addition, it is considered 
that this result is the factor that the environment around the facility name ≠ ore was 
opposite to that in 2009. Until 2009, the company's strategy and commercial area concept 
was to establish a commercial area by placing a large commercial facility in a location with 
few competitors nearby, but since 2010 It is thought that the idea of using a former site in a 
place where many competitors are located in the surrounding area has changed to the idea 
of increasing the commercial area while competing. 
Based on these results, we perform a multinomial logistic regression analysis and 
consider which factors affect the use of the site. As a result, it was found that the store area 
and the opening style were significant. In addition, the p-value was less than 1% for the 
store area, indicating strong significance. The discriminative predictive value was about 
65%. Let‘s look at individual cases to see why the measured and predicted values 
deviated. 
Let's look at four examples: Maruhiro Department Store Hanno, Marui Yokohama Kannai, 
Mitsukoshi Shinjuku, and Maruimini Tachikawa. The results showed that the economic 
situation and land ownership were involved in the use of the site. However, since the 
economic situation and strategy differ depending on when each site is used, it is thought 
that local characteristics have emerged in each case. 
As a result, it was found that the use of the former site was largely related to the store 
area of the original department store and the opening style of the new store. It was also 
found that the strategy of the former department store's management body after the 
department store was closed had a significant effect on the use of the site. As a result, 





I. 序論 .................................................................................................................................. 3 
1. はじめに ................................................................................................................. 1 
2. 先行研究と研究目的 ............................................................................................... 2 
II. 使用データと研究手法 ..................................................................................................... 2 
1. 研究対象の定義と分布 ........................................................................................... 2 
2. 研究手法 ................................................................................................................. 3 
3. 使用データ ............................................................................................................. 3 
III. 内的要因と外的要因の特徴 .......................................................................................... 4 
1. 内的要因 ................................................................................................................. 4 
1) 閉店した百貨店の店舗面積と跡地利用の業態 ............................................... 4 
2) 閉店した百貨店の都心からの距離と跡地利用の業態 .................................... 5 
3) 閉店した百貨店の経営母体と跡地利用の業態 ............................................... 6 
4) 閉店した百貨店の経営母体と跡地利用の出店形態 ...................................... 10 
5) 閉店した百貨店の閉店年代と跡地利用の業態 ............................................. 13 
6) 内的要因のまとめ ......................................................................................... 14 
2. 外的要因 ............................................................................................................... 14 
1) 2000年から 2009 年の外的要因 ................................................................... 16 
2) 2010年以降の外的要因 ................................................................................ 17 
 
 
3) 外的要因のまとめ ......................................................................................... 18 
IV. 多項ロジスティック回帰分析 ..................................................................................... 19 
V. 個別事例 ......................................................................................................................... 21 
1. 丸広百貨店飯能店 ................................................................................................ 21 
2. 丸井横浜関内店 .................................................................................................... 22 
3. 三越新宿店 ........................................................................................................... 23 
4. マルイミニ立川店 ................................................................................................ 24 
5. 本章のまとめ ........................................................................................................ 25 
VI. 結論 ............................................................................................................................. 27 
謝辞 ........................................................................................................................................ 30 
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2020 年現在，百貨店は全国に約 200 店舗以上あり，売上高は約 6 兆円である．全盛期











































閉店した 75 店舗の分布は図 1 になる．これを見ると，2000 年以降 23 区内でも多くの
百貨店が閉店していることが分かる．また，東京駅を都心として，そこから 35km 圏内に，
今回取り扱う店舗数の半分以上に相当する 50 件が立地していることが分かる．これは，



















閉店年代を使用した．また，周囲の環境に関するデータとして，2004 年と 2014 年の商業
統計 1kmメッシュデータから事業所数，従業者数，年間商品販売額，そして売場面積（全

































異をみることができないか考察したものが表 2 となる．表 2 は，表側が元の百貨店の都































































次に J フロントリテイリングと高島屋の跡地利用を見ていきたい．表 3 を見ると，J フ
ロントリテイリングの全ての店舗が寄合百貨店に変化しており，高島屋の閉鎖店舗はショ
ッピングセンターに変化していることが分かる．表 5は J フロントリテイリングと高島屋
の店舗がどのような施設に変化したのかを表したものである．まず Jフロントリテイリン
グの施設を見ていくと，この中の GINZA SIX とカトレヤプラザ伊勢佐木に関しては J フ






















































































































 次に出店形態と跡地利用の業態に関係があるかどうかをみていきたい．表 11 がその結
果を表したものとなる．表側が跡地を利用する店舗の出店形態を表したものになる．表頭


























































































貨店，百貨店）を施設名≠店舗とする．また，考察する際には 2000 年から 2009 年にか
けて跡地利用を行った店舗と 2010 年以降に跡地利用を行ったものに分けて考察する．表
12 を見ると，閉店した百貨店がショッピングセンターに変わっているものが 2009 年ま
でになっていることや，商業施設以外の跡地を利用する場合でも 2009 年というのが一つ
の区切りになっているため，この二期間に分けて分析を行った． 










1) 2000 年から 2009 年の外的要因 














































2) 2010 年以降の外的要因 


















に 2010 年から施設名≠店舗の跡地利用場所として 23 区に跡地を利用するケースが多く

































明変数は，1）出店形態，2）閉店店舗の店舗面積，3）都心を 1，郊外を 0 としたダミー
変数，4）経営母体（グループを 1，その他を 0 としたダミー変数），5）閉店年代，6）周
囲の人口，7）周囲の事業所数，8）周囲の買回品店舗数，9）周囲の競合店とした．なお，
出店形態は居抜き型，完全リニューアル，業態転換の 3 パターンあり、これをそれぞれダ
ミー変数にして扱った．出店形態 1 では居抜き型を 1，完全リニューアルを 0，業態転換








 この目的変数と説明変数を用いて分析を行った結果が表 17 以降である．表 17 が回帰
式の精度を表したもので，決定係数は 0.5252 となった．次に表 18は，変数の有意性を表
したもので，店舗面積と出店形態に有意性があることが分かった．また店舗面積に関して
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表 1 元の百貨店の店舗面積×跡地利用の業態 
東洋経済新報社『大型小売店総覧』より作成． 
 









表 3 元の百貨店の経営母体と跡地利用の業態 
東洋経済新報社『大型小売店総覧』より作成． 
 







表 5 J フロントリテイリングと高島屋の跡地を利用する施設 
東洋経済新報社『大型小売店総覧』より作成． 
 





表 7 エイチ・ツー・オーリテイリングの跡地を利用する施設 
東洋経済新報社『大型小売店総覧』より作成． 
 






表 9 電鉄系の跡地を利用する施設 
東洋経済新報社『大型小売店総覧』より作成． 
 











表 11 跡地利用の出店形態と跡地利用の業態 
各店舗のWeb サイトなどより作成． 
 
























表 16 2010 年以降の跡地を利用する施設名＝店舗と施設名≠店舗の周囲の集積指標 
国勢調査と商業統計より作成． 
 










































表 21 丸広百貨店飯能店および丸井横浜関内店とオフィス・住居の平均値との比較 
国勢調査と商業統計より作成． 
 
表 22 三越新宿店と施設名＝店舗の平均値との比較 
国勢調査と商業統計より作成． 
 
表 23 マルイミニ立川店と雑居ビルの平均値との比較 
国勢調査と商業統計より作成． 
